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CONSHOHOCKEN, PA CHAPTER  

RESTAURANT RALLY FUNDRAISER EVENT 

On the 3rd Sunday in May, the Conshohocken AMBUCS Chapter runs its 

Restaurant Rally Fundraiser.  2018 was our 12th year for this event and although some 

years have been better than others, each rally has been financially successful in terms 

of turning a significant profit.   

Our restaurant rally began as a “pub crawl” but we changed the name to the 

more PC “Restaurant Rally” to eliminate the perception that it was centered around bars 

and bar hopping.  It actually is more food and restaurant oriented.  This type of event 

requires something of a concentrated downtown area.  In Conshohocken, we have a 

main street “downtown” area in which are located more than a dozen 

restaurants/bars/taverns.  Conshohocken has undergone a renaissance over the last 

30+ years and there are now many trendy eateries and watering holes.  We have a 

diversity of restaurants from Mexican to Thai to Indian to Italian to seafood to sandwich 

shops to classic American and everything in between, certainly enough to entice 

anyone’s palate for diverse eating experiences.  We even have a brewery involved. 

The concept is simple.  We plan on 20 to 25 restaurants to participate.  These 

restaurants are solicited personally each year when members of the committee visit the 

restaurant in advance of the event (usually in February or March) to talk to the owners 

and get them on board.  The event is held from noon until approximately 4:30 p.m.  

During that time, the participants can make their way around downtown Conshohocken 

and beyond.  In addition to the Conshohocken downtown area, we have a number of 

restaurants which are scattered throughout the borough so participants can either get to 
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as many as they wish or as few as they want in that roughly 4 ½ hour timeframe.  The 

cost has been set at $65 per person.  Early on we felt it prudent to maintain a consistent 

cost and to avoid “cost creep”.  So far we’ve been able to do this and succeed 

financially although, obviously, the more participants we have, the more funds we can 

raise. 

We promote this as a fundraiser for our Special Olympics Program and have 

pretty much dedicated all of the proceeds to go towards the costs of that program which 

are considerable.  That helps focus the attention of the participants and their willingness 

to assist with what everyone recognizes as a worthy cause.  That also works well with 

our stated mission of assisting people with disabilities.   

The committee is generally comprised of no more than 5-10 people.  Most are 

needed to assist with registration the day of the event.  The advance group going out to 

the restaurants in February or March to solicit their participation is limited to the 3-5 

principal organizers.  That helps to engender personal contact with the restaurants and 

it provides for continuity year to year.  There’s no cost for the restaurants to participate.  

They are asked to provide a sample signature dish for free but alcoholic beverages are 

purchased by the participants as it is illegal in Pennsylvania for a liquor licensed 

establishment to give liquor away.  If the restaurant is without a liquor license, we have 

provided on a limited basis, beer, wine or champagne but not hard liquor which is 

permissible.  Although doing so involves extra cost to the chapter, we have found that 

investment to be worthwhile.  It also makes sense from the participant’s point of view 

since they typically look for some type of drink to go along with whatever food is 

provided.   
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The food dish need not be anything substantive or significant.  It’s usually an 

appetizer of some sort or a sample of a specialty from their menu or the type of cuisine 

they serve.  The advantage to these restaurants is that it gets them exposure and gets 

people into the business on a day which they usually would not have much business or 

might normally be closed.  For those restaurants or establishments with a liquor license, 

it can generate significant profits. 

Because we have restaurants that are beyond the “downtown” area, we provide 

a bus/transportation service which runs on a constant circuitous route throughout the 

borough taking people from one restaurant to another where the walking distance is too 

great.  Depending on the number of participants we have used 2 or 3 buses.  These are 

school buses and there’s a cost for that but that’s a necessity in order to enable people 

to get to the various restaurants that are as much as 10 blocks or more away from the 

downtown section of the borough.   

We also provide a program book containing a simple walking map which lists the 

location of all participating restaurants. 

We typically have some sort of a giveaway, usually a t-shirt, a bag/backpack or 

an apron along with some other trinkets to the extent we can scrounge them up such as 

pens, sunglasses, beer bottle sleeves or other inexpensive items.   

The participants register between 11 and 12 o’clock at a central location in 

downtown Conshohocken.  We encourage them to ban together in groups of 8-10 

people as that makes for a better day with the participants having traveling companions 

with whom they can spend the afternoon.  At the registration, we confirm that they’ve 

paid, provide them with the program book/map and we give them a lanyard to verify 
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they are participating in the rally. 

One innovation within the last couple of years is selling tickets online.  Although 

most of our tickets are sold by the members or simply due to the reputation of the event 

throughout the Conshohocken area, this online sales effort has added to our exposure.  

We have had as many as 500 participants and as few as 250.  The ideal range for us to 

be able to accommodate the needs of the event and make what we consider to be 

sufficient enough profit is in the neighborhood of 350-375 participants.  That number 

achieves our purposes for profit in light of our needs, enables us to better control the 

crowds and keeps our costs (i.e. bus service, supplying the non-liquor establishments, 

giveaways, the lanyards, the advertising, etc.) under control. 

In the final analysis, this has turned out to be the best fundraiser we’ve ever 

created although it’s not without its problems.  For instance, weather can be a major 

deterrent since this event requires people to be outside as they travel from one place to 

another.  Also, after 12 years, its novelty has certainly worn off somewhat which makes 

it a harder sell.  In any case, making the date and event known well in advance is key.  

Our profit margins can fluctuate significantly depending on the number of participants 

but we typically aim to net, if possible, $10,000 from the event.   

This is an event/fundraiser which, once set up and established, is fairly easy to 

repeat year after year.  It’s doesn’t require much manpower and the expense relative to 

the return can be very favorable.  In Conshohocken, it has become an anticipated 

community event. 


