
Ideas for a Partner packet 
•        Marketing: Kiwanis created a press release that we shared with clubs to assist 

them in promoting the project and explaining why it was important to Ohio 
Kiwanis. If there is anything that you would want affiliate or partner groups to 
include in the press release, you could provide template samples I happen to 
know a lot about Ambucs, but every potential partner may not have the same 
depth of knowledge. 

•        Marketing: Standard logos available to use for promoting Amtrykes 
(AmTrykes, Amtrykes©) would be a great edition to a partner packet (and when 
they can be used).  

•        Marketing: I created an award recognition to celebrate accomplishment within 
Ohio Kiwanis with the bike theme. If you had a partner packet, you could provide 
a template with the Ambucs logo / a picture of a child on an Amtryke that could 
be used to celebrate the partner donors / advocates. 

•        Marketing: I created a project overview (see attached). You could provide 
partners with sample templates that can easily be adapted to add their logo and 
begin promoting Ambucs / Amtrykes too. 

•        Marketing: I created a service ideas A to Z for kiwanians – with the first item 
on the list being an Amtryke Donation. 

•        Marketing: I created a “sample” project plan so clubs would have an idea of 
what it takes to participate, attached as well is my Kiwanis brochure where I 
highlight the Amtryke 

•        Marketing: I created cards with Amtryke giveaways on them to raise funds to 
giveaway more Amtrykes.   

•        Insurance: As a member of Kiwanis international, our projects are covered by 
insurance. The question came up a few times as to what if the recipient has an 
accident on the Amtryke, is there any liability to the club that sponsored? Same 
goes if the bike is incorrectly assembled, where does the liability reside? 

•        Tracking: Kiwanians wanted to know a measure of success (and I am sure that 
other groups would as well)….how much money was raised for Amtrykes, how 
many bikes given, how many vets / children, etc. I created the attached 
workbook for tracking ideas through deliverables. I don’t know if you have an 
easier way tracking model that you could provide to partners to track success? 

•        Tracking: Also we attempted to have all Kiwanians order through one channel 
so that we could track the progress (see point above), but some called Ambucs 
National direct, some were approached by another Ambucs club in Ohio (which I 
then contacted so that they would be aware of the partnership and the reason 
behind the partnership) 

•        Tracking: Just takes a lot of time.  Tracking ordering, delivery, payment, etc. 
 



 


